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Pursuant to Rules 25, 26 and 27 of the Rules of Practice, American
Business Media (ABM) hereby submits interrogatories and requests for
production of documents to Time Warner witness Mitchell. ABM asks that, in
responding to these requests, Time Warner follow the guidelines set forth below.

If any request is deemed burdensome or seeks information that the
respondent reasonably believes is confidential, please contact the undersigned
counsel for ABM to discuss possible limitations or alternative requests.

If the withess to whom these interrogatories are directed is unable to
provide a complete response, please provide a response by another witness,
and if no such witness is capable of providing a complete response, please
submit an “institutional” response. If an “institutional” response is provided,
please provide the name or names of the persons responsible for the response.

If information requested is not available in the exact format or level of

detail requested, please provide responsive material in such different format or

level of detail as is available.
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If a privilege or confidentiality is claimed with respect to any information
that is responsive to these requests, please describe the precise nature of any
privilege claimed and describe information being withheld, including sufficient
detail to enable a reasonable assessment of the claim of privilege or
confidentiality.

If any information that would have been provided in response to these
requests has been destroyed, please describe such data or documents and

explain the circumstances under which they were destroyed.

Respectfully submitted,

/s/ David R. Straus
David R. Straus
Attorney for American Business Media

Thompson Coburn LLP

1909 K Street, NW

Suite 600

Washington, DC 20006-1167
(202) 585-6921

September 19, 2006
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FIRST INTERROGATORIES OF AMERICAN BUSINESS MEDIA
TO TIME WARNER WITNESS MITCHELL
(ABM/TW-T1-1 - 12)

ABM/TW-T1-1. At page 21, you discuss co-palletizing and the costs of co-
palletizing. With respect to this testimony, please respond to the following
questions?

(a) Please identify the employees of printing companies, and the names
of those companies, with whom you have discussed the availability or cost of co-
mailing or co-palletizing since the filing of your direct testimony in Docket No.
C2004-1.

(b) Please provide all notes of such conversations, e-mails or other
written communications with respect to those conversations and data produced
to you or by you related to those conversations (that is, data related to the costs
to printers or prices to mailers of co-palletizing or co-mailing).

(c) With respect to the statement (at page 21, line 8) that the costs of co-
palletizing “have not been found low,” does the same hold true for co-mailing?

(d) In general, are the costs of the printer that are passed on to the mailer
higher or lower for co-mailing or for co-palletizing, and why?

(e) Please provide your best estimate of the extent to which co-mailing
produces pieces that would qualify for a carrier route discount.

(f) Please provide your best estimate of the extent to which co-palletizing
or co-mailing produces 5-digit pallets.

ABM-Time Warner-T1-2. At page 22, line 5, you state that the rates in this
proposal “were moderated.” Please:

(a) describe from what they were moderated, and

(b) identify each of the ways in which they were moderated and the
differences between the moderated rates and the rates that would result absent
such moderation.

ABM/TW-T1-3. You state (page 22, line 28) that your proposal “would continue
all current recognition of editorial matter.” Is it your testimony that the total
benefit to all editorial matter in the system would be preserved, or that no
individual Periodical mailer will see its editorial benefit reduced, compared with
the present rate design?
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ABM/TW-T1-4. Please confirm that, if your rate design were changed to
eliminate entry level discounts for editorial matter, and the same overall editorial
benefit were to be offered, the editorial flat rate applicable to all editorial pounds
would be lower than that proposed by Time Warner.

ABM/TW-T1-5. Please describe the types of publications that are not
machinable.

ABM/TW-T1-6. You state (page 26, lines 6-7) that the “effects” of the rates you
propose on “small mailers are limited.” Please (a) confirm that your statement
would be true if the effects were limited to increases below 100% and (b) explain
in full both qualitatively and quantitatively what you meant by this statement.

ABM/TW-T1-7. Please describe in detail, and produce, all studies you or
someone else performed for or on behalf of Time Warner to determine the effect
of your proposal on Periodicals mailers.

ABM/TW-T1-8. Please provide information similar to that provided in Docket No.
C2004-1 showing, for a recent and representative issue of each publication
produced by Time Warner (names may be coded), the approximate mailed
circulation, the approximate mailed circulation in its main file, the frequency, the
percentage of the main file and the percentage of supplemental mailings mailed
in sacks, whether or not the publication is now co-mailed or co-palletized, the
percentage of pieces sorted to carrier route, the percentage of pieces on 5-digit
or carrier route pallets, and postage per copy for the main file and for
supplemental mailings at the present rates and at the rates you propose.

ABM/TW-T1-9. Please provide the results in terms of postage per copy at
present rates, postage per copy at the rates you propose and percentage
increase between present rates and those proposed rates for the publications
studied by USPS witness Tang in Docket No. C2004-1 and this one.

ABM/TW-T1-10. Since you filed your direct testimony in Docket No. C2004-1,
have you studied, examined or inquired into whether or not there are types of
publications, such as for example small weeklies, tabloids, very small circulation,
etc., that at present cannot easily or at all be co-mailed or co-palletized? If so,
what did you learn, and from whom?

ABM/TW-T1-11. Since you filed your direct testimony in Docket No. C2004-1,
have you studied, examined or inquired into whether or not there are Periodical
printers that are not equipped to, or do not have enough volume to, co-mail or
co-palletize? If so, what did you learn, and from whom?

ABM/TW-T1-12. Do you believe that the incentives in the present rates to co-
mail or co-palletize are adequate to encourage that activity? Why or why not?
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