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OCA/USPS-T2-20. Please refer to your response to interrogatory OCA/USPS-T2-13.b.  

What proof do you have that Bookspan did not plan to divert sums formerly spent on 

telephone solicitations to direct mail even without the NSA discount inducement?  Please 

explain fully. 

 

Response: 

Budgets have been cut across marketing media.  The decision to eliminate telemarketing 

was not the sole cause of these budget cuts.  The decisions to cut the budgets were based 

on specific profitability goals, and campaigns that were expected to be less profitable 

were cut across all media.   


