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OCA/USPS-T1-30. At least one of the Premium Stamped Stationery packages has
included make-up stamps for each sheet of stamped paper.

a. Please list the issues of Premium Stamped Stationery which have included
two cent make-up stamps.

b. Please provide the additional production costs required to add make-up
stamps during the production of Premium Stamped Stationery packages for
sale.

c. Are make-up stamps added to packages of Premium Stamped Stationery that
have already been packaged? If so, please provide the additional cost of

repackaging and adding make-up stamps to those packages.

OCA/USPS-31. Please confirm that, if First-Class first-ounce postage rates change
at least annually pursuant to the Postal Accountability and Enforcement Act, many

unsold fold-and-mail Premium Stamped Stationery packages will require the addition of
supplemental make-up stamps to the retail package or they will be destroyed. If you do

not confirm, please explain.

OCA/USPS-32. Please estimate the costs and savings to the Postal Service of
imprinting a “Forever” stamp on Premium Stamped Stationery. Please indicate
whether there would be a net savings to the Postal Service if it sold the Premium

Stamped Stationery with a “Forever Stamp.”
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OCA/USPS-33. Please confirm that imprinting a “Forever” stamp on Premium Stamped
Stationery would provide an added convenience very likely to benefit customers
purchasing a package of stationery for use over a period of time that is very likely to
extend beyond the date of a change in First-Class postage which is consistent with the
theme of convenience, the thrust of the Premium Stamped Stationery program. If you

do not confirm, please explain.

OCA/USPS-34. Would it not be more cost effective for the Postal Service to imprint
“Forever” stamps on Premium Stamped Stationery rather than adding make-up stamps
to the package or destroying unsold packages when the rate of postage increases?

Please explain any negative answer.



